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IDE GAME

OBAMA ADMINISTRATION SEEKS TO BOOST
NATIONAL PARKS THROUGH BOLD INITIATIVES

by Michael Sciulla

Best Idea,” and renewed interest in getting Americans off the
couch and out into the great outdoors has definitely taken hold.

To that end, steps are being taken by the Obama administra-
tion to reverse a two-decade decline in visits to national parks. U.S.
Interior Secretary Ken Salazar, whose department manages 25 per-
cent of the nation’s surface, used a June visit to Cuyahoga Valley

ong a favored destination for RVers, our national

parks got a welcome dose of attention last sum-

mer as the First Family took advantage of one of

~ three “fee free” weekends by visiting Yellowstone

and Grand Canyon national parks. Add in Ken

:Burns ‘new 12-hour PBS documentary on the parks, “America’s

Q & AWITH U.S. INTERIOR

Trailer Life: Many Americans are con-
cerned that today’s youth spend little
time in the outdoors. Does that concern
you, and are you taking steps to connect
young Americans with the outdoors?

Salazar: More and more, Americans —
and in particular, young people — are los-
ing touch with the landscapes that give us
a sense of place in the world that have
long-shaped the American experience. An
average young person today spends six
hours a day in front of a computer or TV
and less than four minutes playing out-
doors. From 1997 to 2003, there was a de-
cline of 50 percent in the proportion of
children 9-10 who spent time in outdoor
activities.

Helping kids get outdoors has been a
priority of mine for a long time, and | am
proud of the progress we have made in the
Obama Administration on this agenda. |
recently signed a Secretarial Order creat-
ing the Office of Youth in Natural Re-
sources in the Department of the Interior,
and President Obama has asked Congress

to increase the budget of Interior’s youth
programs by $70 million‘in fiscal 2010, an
increase of $50 million over fiscal 2009.
The Office of Youth in Natural Resources
headed by Bob Stanton, former Director of
the National Park Service, will coordinate
present and future youth initiatives, the
signature program of which will be a 21st
Century Youth Conservation Corps.

TL: You helped line up funds for parks
from the American Recovery and Rein-
vestment Act shortly after taking office.
Will those investments make a difference
to park visitors next summer?

Salazar: We are already seeing the
benefits of the President’s economic re-
covery plan in national parks, wildlife
refuges and public lands across the coun-
try. The $3 billion that the Department of
the Interior is investing through the Recov-
ery Act is creating jobs while delivering
lasting value for the American people. You
can see the investments in parks across
the country, from Hot Springs National Park
in Arkansas, where we are rehabilitating 20

miles af trails, to Great Smokey Mountains
National Park, where we are investing $30
million to fix roads and improve the visi-
tors’ experience. The President's economic
recovery plan represents the most signifi-
cant investment in our national treasures
in generations.

TL: How can Americans get involved in
aiding our parks and other public lands?

Salazar: Volunteers have long been es-
sential to keeping our parks and public
lands in good condition, and to helping
educate others about their value. Every
year, more than 170,000 park volunteers
help with everything from clearing trails
and staffing information desks to counting
species in a BioBlitz. You can find informa-
tion about volunteering at
www.nps.gov/getinvolved. In addition,
this summer President Obama and First
Lady Michelle Obama launched the “Unit-
ed We Serve” initiative in partnership with
the Corporation for National and Commu-
nity Service. United We Serve is a clear-
inghouse of volunteer opportunities.
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National Park in Ohio — where he was joined by Airstream Presi-
dent Bob Wheeler — to announce the first of the “fee-free” week-
ends to kick-off a promotion of the nearly 400 national park units.

“During these tough economic times, our national parks pro-
vide opportunities for affordable vacations for families, and | en-
courage everyone to visit one of our nation’s crown jewels this
summer and especially to take advantage of the three free-ad-
mission weekends,” said Salazar in announcing the initiative. The
free weekend visits took place June 20-21, July 18-19 and August
15-16 at more than 100 national parks that usually charge en-
trance fees.

More recently, at a Washington, D.C., forum on stimulating
gateway communities through park visitor spending, Salazar was
joined by U.S. Transportation Secretary Ray LaHood, who outlined
a new “livability” focus for transportation policies that encour-
ages time outdoors, Salazar echoed the thought, suggesting that
the Administration would soon launch such a crusade.

Focusing on actions and not words is a good rule of thumb
when trying to decide if Washington is serious about an issue, and

there is encouraging news here. The $25 park entrance fee waiv-
erexperiment was a tangible step in helping tostimulate demand
for recreation, but the Obama Administration also has directed al-
most $1 billion in stimulus money for road construction, facilities
and maintenance at 750 park restoration and protection projects
across the country. According to Salazar, the money will “create
jobs and preserve American history and heritage for future gen-
erations.” Additional funding to provide new and upgraded shut-
tle systems to reduce congestion in the parks also is in the works.

Beyond the immediate stimulus funding, Secretary Salazar
has begun hinting at a “crusade for America’s landscape” that
would actually involve getting the government to spend billions
authorized but never appropriated under the long-dormant fed-
eral Land and Water Conservation Fund. Fed by offshore oil rev-
enues, the fund was created in the 1960s and was supposed to
provide a major and steady source of funding for land acquisi-
tion and outdoor recreation.

“There has been no greater broken promise than what has
been allowed to happen to the Land and Water Conservation

Americans who are interested in volun-
teering can use this tool to locate opportu-
nities to serve across the country. | would
encourage your readers to go to
www.serve.gov to look for opportunities
to volunteer in their local communities.

TL: You took an unusual step shortly
after taking office — announcing a num-
ber of fee-free weekends in national
parks. We know a part of your message
was to reassure American families feeling

economic pain that there were great and
inexpensive places to go this summer.
But do you feel that there can and should
be an ongoing effort to promote visits to
parks and public lands and waters, espe-
cially during non-peak periods and to
those areas that are lesser known and
lesser visited?

Salazar: This year, with the fee-free
weekends and with President Obama and
his family visiting the Yellowstone and the
Grand Canyon, we were pleased to see a
significant increase in visitation to our na-
tional parks. Particularly with the econom-
ic troubles we are experiencing, Americans
seem to be choosing national parks as af-
fordable vacation destinations. That is
great to see. We have to continue to re-
mind people of the outdoor opportunities
that are near their homes, and work to ex-
pand access to all Americans,

TL: The National Park Service will cel-
ebrate its 100th anniversary in 2016. Any
special plans?

Salazar: The 100th anniversary of the

national park system is a terrific opportu-
nity to look ahead to the next century for
America’s parks, wildlife refuges and pub-
lic lands ... we have restored the nation’s
commitment to wise investments in our
parks and public lands after years of cuts
and declining operational budgets, we
have received counsel from the Congress,
from the public and from blue-ribbon com-
missions on how we can use the centenni-
al of the National Park Service to protect
all of America’s great places, including our
parks, and we are looking at new ideas for
how we can better protect our treasured
landscapes. When | was the director of the
Department of Natural Resources in Col-
orado, | helped create a program called
Great Outdoors Colorado that has proven
to be one of the most successful land-
conservation initiatives in the country.
This is the type of long-term thinking that
we should apply at the national level so
that we can create a strong legacy of
stewardship that we can pass along to fu-
ture generations.
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Fund,” said Salazar, noting that upwards
of $22 billion could have been spent on
outdoor projects had successive Congress-
esactually allocated what they authorized.

Whether Salazar will ultimately suc-
ceed is an open question at this point.
However, based on his record in Colorado
— where he led successful efforts in the
early 1990s to guarantee use of state lot-
tery proceeds for outdoor projects — he
seems to be up to the challenge.

The renewed emphasis on the great
outdoors and the potential of more funds
for recreation is music to the ears of Der-
rick Crandall, president of the American
Recreation Coalition. “We are fortunate to
have outdoor champions and experienced
Washington insiders like Secretary Salazar
and Secretary La Hood going to bat for
outdoor recreation in the highest councils
of government,” said Crandall.

What will this mean for RVers and the
RV industry will take some time to know for
sure. But with more than 63 percent of
those responding to a recent Recreation

RVIA President Richard Coon, left, shows off some of the amenities of a Winnebago Via
to U.S. Interior Secretary Ken Salazar in Washington, D.C., during a recent conference
promoting outdoor recreation.

Vehicle Industry Association (RVIA) survey
saying that RVing in a national park was a
“favorite activity,” it seems that the Ad-
ministration’s efforts will find favor not
only among the 8 million current RVers but
also potential new RVers, as well. In fact,
RVIA president Richard Coon was delight-
ed to show Salazar and LaHood around a
new “green” Winnebago Via motorhome

parked at the front steps of the U.S. De-
partment of Interior, three blocks from the
White House — and to celebrate with
them the first significant increase in park
visits in years. Nudged, perhaps, by the
first of the “fee-free” weekends, the NPS
noted a 3 percent upswing in attendance
through the end of July compared to a year
earlier. &

DIRECTV for Your Home and RV! .

More TV, Less Money, with DIRECTV

150+ FREE FREE

CHANNELS

52977

For 12 Months'
CHOICE™ PACKAGE

DIRECT
SAI D

An Authorized DIRECTV Dealer
(et cand oot ageved in M & PR *BILL CREBAT/PROG

SHT 2
stcrz

For 3 Months’

CHOICE XTHA and above

or HD' DVR
Receiver
Upgrade™

LIMITED TIME OFFER
<’ Call Now! 800-279-3809 :::x

N e customers only. Available
10 gxisting customers at

additional charge.
Courtesy of (rect Sat TV

customs mush sebd vebate fom oline and wgs'ﬂunnf mam;rumrmuu flin Raq ates veli el address 2od must 2
of online redempti nre 12 weeks for mad-in redemption. ding,”

York, from retailer) and rust comply with the b

bs. (ipon DARECTV System activation, custoree

:Foee SHOVTIME for 3 mosths, avaloe of $38.97. Free Slerz e 153'1}’)”-}4:1] Jmacths avaiezl §75. LIMIT ONE PROCRAMMENG OFFER PER ACCOUNT. Feah uripe ka-;en:esz'dpms CHONE $55.5%ma; CHOIE KTRA $40.897ma. lnudzrlnlmluﬂ!?&t!pﬁl

slualmfﬁww P f Mew

in eligibh WE’CNMIP&,- peeabl foe ate, lost,

legble, muthated, incomplle, misdrected o postag
In pertam m apammingprcing may va
Jodomrdd: o & ;..xJ.u, o kemational senvices bune
Custom nstallaton entea. "8V SATELLITE NIT ORFER: Courtesy of Dect 531 TV ith new residential

receipla
- | IFET'lI'iIhi?ﬂ[TNFPﬁﬂ\“ﬂTL\WFMEPiﬂmslELNN’RGISNJIEI]‘IHEIEFHE{I\‘IEM SERYICE THEN ALL SERVCES Wi
fezhure that restricts acoess b chasels. LIMIT ONE BLL CREDI PER DIRECTY ACCOUNT. ** IRSTAMT REBATE: Adve

ciong ol deectiromfpaciages ILREEWSmm o g
ok Ietued at $5.59mn ] VR seovce 4 000 ) and HD Access o §10.00ma. requted e HO VR L. llml il
e

vz, which shall nclods the PREFERRED CHOICE p
ome sznice setiation ied porchase ef CHONE programming or sbare. Inclodes stelite i, braved e ad U of o cable.
oot Y, gy based o servic el Fu senvie i RY, st will e Y st Rtk Sl besed i pegrapiical lcatien. LA Distn o Hebwork I avatable wpon request ead requines spacial hardware, i
o 2k coesecute oot of ey DRECTY s progrmmingpackage [§20.9 . o e o qetiing bematicnal enices burdhe e, FALURE TO ALTRCATE ALL DRECTY SISTEM ECUPMENT IN ACZOREANCE WITH THE E0U

ined by DIRECTV
lLHJl[I“«UIU.LTE.E'IIIMlII AT TRE THEN- FR[W.'[IM;HM[S I\Ellll}\uI'NESNHH LEASE FEE FOR THE 2K0 450 EACH ADOITIONAL RECERER

i il (ebat tegeites activation of he CHOKE YTRA package or zbowe; A FAMILUAR e shove;
i [U‘FHWWEMUE{J&T MSTALLATION: Sterdzed plessional mstlfation oy

itionsl fees. Trigod for O dsh ek evalable. Pragramning and priciog may vary b senvice
cired. Wil sopplies Last. S/ s will oy

HO ish vl i

A SUSTEM LEASE: Purchese
T LESE Ei'!ﬂiﬂ.ﬂ H.I.TELJJII I A CHARSE OF §150 PER RECEVER ROT ACTVATED. F YOU FAIL T MANTAN

YOUR PROGRAMMING, DRECTV WAY CHARGE A PRORATED FEE OF 5{“ RECETVERS ARE AT ALLTIMES PROPERTY OF FRECTY AN MUST BE RETURAED UPGY CANCELLATION OF SERVICE TR ADOITIONAL FEES HAY APPLY \nSlh‘. Mto“rlﬂﬂl{l 00 RECTY FOR DELALS: Py g r].Fll— 1 .r“.sanitt ot s;"aeﬂlat[‘wgaztwtv

Pricing tesidenfial Yares netischoded. Recelotof ORECTY prograsaming bzt by DRECTY Cuslormes Agyeement; co

30 January 2010 TRAILER LIFE

{ ERECTV. b A oeber trademati 85,

rmided at ety comfegal aod i frst b2 @200 DIRECTY, ke, DRECTY 20 the Cyelnce Dasign g

Direct TV, go to www.trailerlife.comfinfo

www.trailerlife.com



