
America’s Great 
Outdoors Agenda
Unleashing the Power of Recreation in America



RECREATION AT A CROSSROADS
THE GOOD
• The value of recreation is better 

understood today than ever – to our 
health, to our unity, to our economy

• Diversity and quality of recreation 
offerings are better than ever

• The recreation industry, state and federal 
agencies and others, including the health 
community, are all now inviting 
Americans to get outdoors

• The outdoors has cleaner water and air 
and more protected places than ever 
before

• Recreation is valued highly by America’s 
families who spend $650 Billion 
annually on outdoor fun

THE BAD
• Federal recreation programs are financially 

unsupported, and too many federal recreation 
sites are outdated and poorly maintained

• Lifestyles are changing, with sedentary options 
prevailing especially among youth

• Recreation opportunities are too often obscure 
and too often access-challenged

• Recreation depends heavily on public lands and 
public waters where recreation is too often 
treated as a secondary mission

• The recreation community lacks unity and 
shared visions for a better future

• Public/private collaboration is hard



2016 is a Key Year for Unified Action By 
America’s Recreation Community

• Big accomplishments already:
–Assembled key recreation industry executives 
–Identified a common set of goals
–Putting a new focus on the economics of recreation



Unified Action By America’s Recreation 
Community is Underway!
• Recreation organizations participated in both 

Presidential candidate nominating conventions
• Recreation PACs and Coalitions are stronger
• Recreation leaders were key to getting ORSA 

launched
• Recreation groups were key to the renewed 

efforts of NPS and other federal agencies to 
actively promote outdoors visitation, 
domestically and internationally



Unified Action By America’s Recreation 
Community is Underway!
• IPW and the National Strategy on Travel and Tourism

•

• National Park Adventures –
the Great Outdoors in IMAX

• Great Outdoors Month – including work with WGA and NASPD



PROCLAIMED BY THE PRESIDENT 
AND ALL 50 GOVERNORS







SOCIAL MEDIA 
EMBRACED 
GREAT 
OUTDOORS 
MONTH 2016!

Event 2015 2016 Change

Great Outdoors 
Month

77,000,000 103,180,000 +34%

Capital Campouts 123,000 462,700 +276%

Get Outdoors Day 58,100,000 74,630,000 +28%

National Trails Day 27,800,000 13,030,000 -53%

Kids to Parks Day 73,100,000 63,900,000 -13%

National Fishing & 
Boating Week

978,000 2,910,000 +198%

National Marina 
Day

19,800,000 6,810,000 -66%

Great American 
Campout

350,000 2,155,000 +516%

Get Into Your 
Sanctuary Days

20,700,000 23,420,000 +13%

Google search results
July 2016





Partners Outdoors 2016

• 12 dynamic, TED-like presentations showcasing 
innovative ideas in outdoor recreation

• 4 topics: Policy and Technology Innovation, Building 
Awareness and Engagement, Perspectives on Urban Outreach, 
Thinking Outside the Box

Day 1 - RECx Day 2 – Outdoor Recreation 
Leadership Summit

• Keynote by Secretary of the Interior Sally Jewell

• Recognition of successful Administration initiatives like
Find Your Park, America’s Great Outdoors, Every Kid in a 
Park and more!

• Strategy for navigating transitions featuring former 
Senators Mark Begich and Blanche Lincoln and others

Audience of nearly 2,000 in person and Livestreamed



Virginia Governor Terry McAuliffe hosts second 
annual Capital Campout in Richmond 

http://wtvr.com/2016/06/28/second-annual-capital-campout-takes-place-at-executive-mansion/
http://wtvr.com/2016/06/28/second-annual-capital-campout-takes-place-at-executive-mansion/


2016 is the Year for Action By America’s 
Recreation Community:  Moving Ahead
• JOB 1 – Unite the full recreation community with clear and major 

objectives for the purpose of encouraging and facilitating universal 
enjoyment of America’s Great Outdoors

• JOB 2 -- Foster synergy within the recreation community, enhancing 
coordination to achieve public policy successes and public awareness 
through regular communications and meetings at the national and state 
levels.

• JOB 3 -- Create tools for public advocacy, including credible data and a 
new Recreation Index.

• JOB 4 -- Recruit and utilize national leaders in the political and corporate 
worlds as champions of recreation’s power in the economy, for health and 
as an educational asset.



WE HAVE 
CHAMPIONS

ACROSS THE NATION
REPUBLICANS AND DEMOCRATS
IN STATE HOUSES AND THE CONGRESS



Support Across the Nation --
• Involvement of the Governors of Arkansas,  Colorado, 

Delaware, Indiana, Iowa, Kansas, Massachusetts, 
Michigan, Missouri, New Hampshire, New Jersey, New 
Mexico, Oregon, Rhode Island, South Dakota, 
Tennessee, Virginia, Washington and Wyoming

• New “RECREATION CZARS” appointed by four 
Governors

• Support from key former Senators, former Cabinet 
Members, former Governors

• Unique response to Sheldon Coleman Great Outdoors 
Award



OTHER COMMUNITIES HAVE HARNESSED 
THEIR CHAMPIONS EFFECTIVELY



WE HAVE ALLIES
IN TOURISM
IN EDUCATION
IN THE HEALTH COMMUNITY



BRAND USA
US TRAVEL



AMERICA’S 
GREAT 
OUTDOORS 
AGENDA

•WHAT WE 
NEED IS YOU 
TO HELP 
LEAD THE 
CAMPAIGN2016-2018



Phil Ingrassia, President
Recreation Vehicle Dealers Association

RV Rental Association (RVRA)
State by state RV dealer connections, access to RV and 

recreation shows



 44% of New Campers were 
Millennials (ages 18-35) 

Millennials were the most 
optimistic about camping 
more in 2016 (58%) 

KOA:  NEW CAMPERS ARE YOUNGER



CAMPERS BY AGE
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Millennials’ Aspiration to Try in 
2016



Building Partnerships
Boating, Parks and Politics

David Dickerson, Vice President 
State Government Relations



Who is NMMA?
• Represents 1,300 manufacturers of 

recreational boats, engines, trailers and 
accessories

• Promotes the boating lifestyle
• Compiles facts and statistics about the industry
• Owns 20+ boat shows, from Miami to New 

York, Boston to Minneapolis
• Has four lobbyists based in Washington, DC



Boating is Big Business
• 12 million boats registered nationally
• $125 billion in economic impact
• 472,000 direct jobs
• 87 million people went boating in 2014

• Which state has the fewest registered boats?





The purpose of Discover Boating is an 
industry-wide effort to promote the boating 

lifestyle and improve the boating experience 
to increase participation and ultimately 
sales of marine products and services.



Statistics Available for 
States, Congressional Districts



Legislative Outreach
• The federal and state lobbyists have set goals 

for 2017 to increase attendance of legislators 
and Members of Congress to its shows.

• Opportunity for collaboration
• State Parks or cabinet meetings held near 

manufacturing plants could include plant tours
• Boating opportunities
• Boating to park areas



Opportunities to work 
together

• NMMA can provide lobbying support, especially when 
state agencies must remain silent

• Have worked to block redirection of funds dedicated 
to outdoor activities.

• Represent support in various ways
• Titling and Registration increases infrastructure 

improvement funds
• Expand opportunities for fishing license sales



A Willing Partner
• We welcome opportunities to channel your 

concerns
• MD Boating Enhancement Task Force
• Florida Boating Advisory Council
• Economic impact briefings to state legislators



Many Resources To Assist You



Which State Has The 
Fewest Boats?
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