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Introduction

This 1998 report highlights the fifth annual naibsurvey performed for The Recreation
Roundtable. This year's report is based on 2,0@@¥ieon interviews with Americans 18 and older
conducted in their homes during the period of Mat¢h March 21, 1998, plus a second round of
1,974 surveys conducted between April 4 and A@jl1998. The aim of the research is two-fold: to
gauge current participation patterns in and satigfa with outdoor recreation in America, as wall a
to trend the quality of outdoor recreation overeim

For the purposes of this study, outdoor recrediasbeen defined as leisure activities that involve
the enjoyment and use of natural resources. Indlodethe list of 36 outdoor recreation activities
presented to respondents are pursuits which rangegopular forms like walking, swimming, and
running, to other less-prevalent activities sucptastography, sailing, and snowmobiling.

To track the state of outdoor recreation from yegrear, a Recreation Quality Index (RQI) was
created in 1995. The RQI is a composite score wehsures the vitality of outdoor recreation in
the nation. This measurement takes into accountrigares'opportunity for outdoor recreation, their
actual participation in outdoor recreation activities, and finally, ithgatisfaction with their recent
outdoor local and vacation experiences.

The benchmark RQI was established as 100 in 199 index climbed to 107 in 1995, 109 in 1996,
and then last year dropped five points to 104.12@8 the RQI has remained nearly unchanged
compared to 1997 at 105. This report looks to aeatiie reasons for this year's performance by
highlighting both the successes and challengeadamitdoor recreation in America today.

This year's research continues a focus on thevawwént of today's children in outdoor recreation as
compared to prior generations. Additionally, thésys report looks at the public's attitudes reggrd
the involvement of corporations in helping to fuegairs and expansion of recreation facilities and
services in our parks and public recreation areas.

The expanded 1998 study was conducted with theocatipn of key federal agencies: the Bureau of
Land Management, the Bureau of Reclamation, thedt@ervice, the Tennessee Valley Authority,
the Federal Highway Administration and the U.S. gu@orps of Engineers.



Summary

Outdoor Recreation in Americd998 documents the pervasive and valuable rotesation plays in
our society. The 1998 survey indicates that moopleeare recreating more frequently, increasing
participation in both traditional and new outdoeislre activities. Nearly six in ten Americans
participate in outdoor recreation at least monthlyeir motivations for participation vary, but ttog
objectives are fun, relaxation, stress relief, egmeing nature and exercise. Not only do Americans
find that recreation meets these goals but theyddsive a broader benefit. Americans who recreate
frequently are notably happier with their livesrirere other Americans: among active recreationists,
the one in five Americans who recreate at leastéwieekly, 45% report "complete satisfaction”

with their overall quality of life and 49% reportibg "fairly well" satisfied. Among all Americans,
the comparable percentages were 34% and 53%.

The annual survey conducted for the Recreation Bainte documents perceptions regarding
recreation opportunities, participation and satistem with recent experiences. These findings are
then used to develop the Recreation Quality InéRQl} overall and for the most popular outdoor
recreation activities. The overall RQI advanceabg point to 105, about midway between the base
year of 1994 (100) and 1996, when the RQI reacld@d Although the overall RQI changed little, its
components saw noteworthy movement. Participatioreases are offset by a decline in the public's
satisfaction with their experiences. Perceived oppities for recreation changed only slightly.

Higher recreation participation and satisfactiorregpond with higher income and education levels,
but there are also regional differences. The Midwestinues to lead in recreation participation and
satisfaction. Satisfaction with recreation experendeclined principally in connection with vacatio
recreation sites and came from "middle Americagh8icant declines were reported by those aged
30-44, by those with incomes of between $30,000%%@J000 and by parents of children between
the ages of 8 and 17.

For the third year, the survey looked at awareaadsuse of recreation sites operated by various
federal agencies. Awareness showed a slight inefieas 1997, although awareness of sites
managed by the BLM dropped back after a sharpnid®97. About one in three Americans visited
a federal outdoor recreation site over the paswvev@onths, with most reporting visits to National
Park Service sites. Based upon actual visitor guinappears that many Americans believe they are
visiting a national park when they are enjoyingsivperated by other federal agencies. Visitors to
federal recreation sites continue to believe thay receive good value for the fees they pay. dh fa
Americans would have been willing to pay an averag®9.20 in additional fees for their most
recent visit to a federal recreation site - a aecfrom previous years that is likely to refleatrer
fees now being charged in many parks and forestly. 5% of those who have visited a federal
recreation site in the past twelve months respotiketcthey would have been unwilling to pay any
additional fees. And the most active recreationistho are also frequent visitors to federal sites
express a willingness to pay higher fees: an aeco&d§10.20.



The 1998 survey sought to test variations in supporfees charged in conjunction with different
services and opportunities. Fees to cover the obstailhead parking areas are more popular than
fees for visitor centers, for example. A majorifytioe public supports either fee-based funding or a
combination of fees and general tax revenues fat mezreation opportunities.

Americans welcome experimentation with programsciattract corporate support for recreation
programs - 7 out of 10 support such efforts. Byaagim of nearly 10:1, respondents believe that
corporations should be encouraged to adopt tradsvsitor centers, just as many corporations now
adopt stretches of roadways to fight litter. Fetlan one in four Americans would prefer to pay
higher fees than attract corporate support forgarid recreation program funding needs, although
one in three Americans express concern that dtigacorporate support will result in too much
commercialization of recreation sites.

Finally, the 1998 survey sought to measure overdllic satisfaction with the opportunities provided
by lands associated with seven federal agenciege\&ttual visitors to federal sites were very
pleased with the choices they had among destinaiies, other aspects of their visits received good
but-not-excellent ratings. Overall quality and cli@@ess was rated as excellent or very good by 69%
of all respondents; the quality of services reagiwas ranked excellent or very good by 62%. The
value of the experience for the fees paid receiliedowest percentage of excellent and good
rankings: 59%. Respondents reported a differenteein experiences by federal agency. For
example, the Forest Service and BLM earned higlreks than other federal agencies for the amount
and diversity of activities and instructional pragrs available to visitors. These two agencies were
also rated higher in the value of the experienceived for the fees paid.



SECTION I: The Recreation Quality Index (RQI): Measuring
Outdoor Recreation in America Over Time

When developing the RQI for a given year, three ponents are used to arrive at the composite
score:

«  First, theopportunity which Americans have to take part in various fooheutdoor
recreation. This is measured by whether Americaakthey have enough local parks, public
waters and recreation sites available to themeir tommunity, and whether they have a
sufficient number of choices when it comes to pauhkd recreation areas available for
outdoor recreation vacations. The public's peroepdf whether the quality of their local
outdoor recreation opportunities is improving isoafaken into account in this component of
the RQI.

« The second area of focus involves measuring Amesicectuaparticipation in various
forms of outdoor recreation. This includes whetherpublic takes part in outdoor recreation
activities at least once a month, whether theyrasee or less likely to engage in outdoor
recreation next year, whether they have taken &toourecreation vacation in the past year,
and finally, whether they are more likely to takecatdoor recreation vacation in the coming
year.

« The last component of the RQI involves Americaasisfactionwith both their local
outdoor recreation experience, and their outdoereedion vacation experience; more
specifically, whether they are satisfied with tlzdue that they get for the costs involved
(admission and parking), the amount of activitied enstruction available, and the quality of
service from park management and employees.

The RQI Remains Relatively Unchanged

The overall RQI, a reflection of the state of owtdecreation for the nation as a whole, has
remained stable since a year ago. The RQI, whaddsat 104 in 1997, has remained essentially
unchanged at 105 in 1998. Despite the overall tdabhange in the RQI, there have been some shifts
in the components which make up the RQI.

« The one-point increase in overall RQI is most diyelinked to the increase in actual
participationin outdoor recreation activity. Last year, thetigggation component of the RQI
stood at 94, an eleven-point decrease from 1996.yEar, the participation score rebounded
to the 1996 level of 105. This is the main reagwrttie stability in the overall RQI.

« Americans perceive their opportunities for outdamreation as stable. The opportunity
component of the 1998 RQI actually decreased byptwints to 100, or identical to the
benchmark year of 1994.

« Americans' satisfaction with their outdoor recreatexperiences dropped. The satisfaction
component of the RQI index stands at 110, down ftdmin 1997 and down from 120 in
1996. The decline in this component is the majasoa for the lack of a substantial increase
in the RQI in 1998. Because of the importance efgtisfaction component - had it
remained at 117, as in 1997, the overall RQI wtwalde improved three points to 107 - it
bears careful watching in future studies.



Recreation Quality Index

| | | RQI COMPONENTS

‘ ‘ Overall  |Opportunity |Participation |Satisfaction
Year RQI Score Score Score

| | | | |

| 1994 | 100 | 100 | 100 | 100

| 1995 | 107 | 99 | 103 | 119

| 1996 | 109 | 101 | 105 | 120

| 1997 | 104 [ 102 | 94 | 117

| 1998 | 105 | 100 | 105 | 110

Note The overall "RQI" represents an average of scdog®pportunity, participation, and
satisfaction with outdoor recreation in general.€Ble sub-scores are derived by indexing key
guestions against the benchmark year of 1994, whisht at 100.

After experiencing an 8-point drop in 1997 to anlR€09, this year the women's RQI
regained 4 points to 103. This increase resultedacing the 11-point gender gap measured
in 1997 to 5 points in 1998.

As seen in previous years, the RQI continues teease steadily as both education level and
annual household income increase. Educated andniezaAmericans tend to be more
active, satisfied outdoor recreationists. Thisifigds consistently corroborated by other
Roper survey data, which show that more affluedtesucated Americans display higher
levels of satisfaction with both their lives ane tictivities in which they participate.

Those with incomes of $75,000 plus and those withliege education have consistently
scored the highest RQI's. In both cases, the 19l8RRreased significantly: up 8 points to
146 households with incomes of $75,000 and moreuprntb points to 135 for college
graduates. On the other end of the income and &dncale, those with incomes lower
than $15,000 and those without a high school dipltiave RQI's of 77 and 75, respectively.
Those with the least education have continued eag-gownward trend on the RQI (and
down 6 points versus 1997), while those with thvedst incomes have rebounded (up 9).
One of the largest declines in the RQI for 1998 vegwrted by African Americans. Their
1998 RQI was just 67, down 9 points. The low R@kerts a very low recreation
participation RQI component, a score 22 points loilvan America's seniors, with a 89 RQI
participation component.



RQI: Related To Education Attainment
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Despite a decline of 10 points in their RQI to 1@@ Midwest continues to lead the nation in
outdoor recreation, as it has for four of the fyears. The West, on the other hand,
experienced a 12-point increase to 114, firmlyldistihing its second place position. The
Northeast, retained its third place position withRQI of 100. The South remaining in last
place with an unchanged RQI of 91. Because ofdhgpte size for each region (averaging
500 persons), the margin of error for regional RQligher than that for the overall sample.

RQI Remains Highest In The Midwest
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Consistent with earlier findings, Americans whotjggsate in recreational activities most
frequently have the highest overall RQI scores.sehoho participate in outdoor recreation
activities on at least a weekly basis have thedsgRQI at 139, a 2-point increase. They are
followed by those who participate monthly (130,51points). Meanwhile those who
participate less often (79), and those who neverggaate in outdoor recreation (46), saw
their RQI's decline 8 and 9 points respectively.



RQI: Related to Participation
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«  With only two exceptions - downhill skiing (at 15fywn 2 points) and swimming (130,
down 1 point) - the other eighteen activities sagreases in RQI scores. In fact six of these
activities experienced an increase of 10 or mometgocanoeing/kayaking (up 21); wildness
camping (up 16); off-road/mountain bicycling (up18king (up 13); motorboating (up 21);
and motorcycle/off-road vehicle/snowmobiling (up.21



1998 RQI Varies by Type of Activity

| | ‘ 1998 RQI And Components ‘ 1997 RQI
| | o\lgeé?n ‘ Opps?:rct)LrJgity Partgg;agion Satisscfce)lrcéion O\F/%?"
| | | | | |
|Canoeing/kayaking | 172 ‘ 141 ‘ 214 ‘ 161 ‘ 151
\Wilderness camping | 158 | 134 | 206 | 133 | 142
Bicycling (off-road/ ‘
mountain biking)

156 126 212 130 138
[Hiking | 152 | 136 | 190 | 129 | 139
R.V. camping | 151 | 132 | 182 | 139 | 144
[Downhill skiing | 150 | 128 | 191 | 131 | 152
|Motorboating | 149 ‘ 128 ‘ 186 ‘ 132 ‘ 128
|Campground camping | 147 ‘ 118 ‘ 194 ‘ 128 ‘ 138
Golf | 146 | 133 | 174 | 130 | 139
\wildiife viewing | 146 | 126 | 177 | 137 | 138
|Bicyc|ing (on road) | 145 ‘ 137 ‘ 172 ‘ 127 ‘ 136
(Off-road vehicles | 145 | 127 | 190 | 118 | 124
IBird watching | 143 | 134 | 158 | 137 | 136
[Fishing | 135 | 116 | 164 | 123 | 129
|Hunting | 134 ‘ 113 ‘ 178 ‘ 112 ‘ 128
Horseback riding | 133 | 108 | 18 | 106 | 132
Swimming | 130 | 118 | 154 | 118 | 131
|Pleasure driving | 129 ‘ 119 ‘ 151 ‘ 115 ‘ 122
Walking 121 | 116 | 133 | 114 | 120

Note The overall "RQI" represents an average of scdogopportunity, participation, and
satisfaction with outdoor recreation in general.€Be sub-scores are derived by indexing key
guestions against the benchmark year of 1994, whkisbkt at 100. For example the overall score of
172 for canoeing/kayaking is an average of the eeipe opportunity (141), participation (214), and
satisfaction (161) scores.



SECTION II: OPPORTUNITIES FOR PARTICIPATION
IN OUTDOOR RECREATION

Availability of local recreation areas

To get a sense of the state of outdoor recreatidmerica today, it is first important to understan
how Americans perceive the outdoor resources tiead\ailable to them. Are there sufficient public
sites which provide opportunities for taking parbth local, everyday recreation, and outdoor
recreation vacations? As seen in previous stugdasicipation in outdoor recreation is inextricably
linked with the availability of outdoor recreatisites.

In 1998, Americans reported satisfaction level$wlie availability of their local outdoor recreatio
opportunities slightly improved to that recordea gear ago. Forty-six percent of Americans rate
the availability of outdoor recreation areas inrtkemmunities as either "excellent" or "good",-a 2
point increase over 1997.

Opportunity For Outdoor Recreation

% describing availability of local recreation asxX&ellent" or "very good"

19 H19%% 1997 1998

14 16

Local parks & recreation areas

« In general those with higher income and educateels are more likely to feel the
availability of local outdoor recreation sites extellent" or "very good" compared to those
at lower income and education levels. Sixty-twacpat (+7 points) of those with incomes
over $75,000 and 56% (+4 points) of college gragkigtve the availability of local outdoor
recreation facilities a rating of "excellent" orety good." This compares to 31% (+4 points)
of those with incomes under $15,000 and 35% (nog#pof individuals with no high school
diploma rating the availability of local outdoorreation sites as "excellent” or "very good."



+ Only 30% of African-Americans (down 9 points) r¢ihe availability of local outdoor
recreation sites as "excellent" or "very good."sTgnioup now has the lowest rating of any
identified sub-group.

« The West region - with 56% (+10 points) rating #wailability of local outdoor recreation
sites as "excellent" or "very good" - replaceshhdwest as the region with the highest
rating. The Midwest, which experienced an 11-pdettline in its rating, is now in second
place with 48% of this region's inhabitants rating availability of outdoor recreation sites
as "excellent" or "very good." The Northeast regiaw an 11-point increase to a 43% in the
percentage rating availability as "excellent" oefiwgood," moving it into the third position.
The South, virtually unchanged with a 40% ratingeofcellent" and "very good," generates
the lowest rating among the four regions.

Availability of outdoor recreation vacation areas

While Americans have a slightly more positive petan of their local outdoor recreation
opportunities, perceptions about the availabiliftpatdoor recreation vacation sites demonstrate a
decline of 4 points over the last year. Approxirhatero-thirds (65%) of those who have taken an
outdoor recreation vacation in the last three yegpert that they had either an "excellent" or "gjbo
choice of vacation site parks and recreation aagasable to them and their family. Despite this
decline, Americans rate the availability of outdoecreation areas while on vacation as being
"excellent" or "very good" - almost 20 points highiean the availability of local recreation sites
(65% vs. 46%). This underscores the valuable legaéymerica’s federal lands - roughly one in
every three surface acres of the nation.

Availability Of Outdoor Recreation Vacation Areas

% describing choice of parks and recreation areaailable to them on their last
outdoor recreation vacation as "excellent" or "vegod"
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Vacation recreation areas

The most affluent Americans, those with househattines of $75,000 or higher, are the most
likely (78%) to feel that the selection of parkslaacreation vacation sites available to them was
either "excellent" or "good." A smaller proportiohvacationers with annual household incomes
of $15,000 or less feel the same way (56%). Afiéamericans are the least likely to feel that

the selection of destination parks and recreatieasaavailable to them are "excellent" or "very
good" with only 52% offering this rating.

- Several groups experienced sizeable declines inrttang of the selection of parks and
recreation areas available to them on vacatiorasellent” or "very good." Specifically,
those residing in rural counties (59%, down 10 f®)jrparents with children 0-7 (58%,
down 11 points), parents with children 8-17 (58%wd 13 points), and those
participating in downhill skiing (70%, down 16 ptsi all showed lower ratings than a
year ago.

« Northeasterners moved to first place among regipopulations with regard to the
availability of outdoor recreation areas while @cation, despite a 3-point decline to
69% in its "excellent" and "very good" rating. Tledwest, which suffered a 9-point
decline in their "excellent" and "very good" ratengp 67% came in tied with the West,
which also generated a 67% rating. The South, B6&b rating the selection of parks and
recreation areas available on vacation as "exdelen'very good," received the lowest
regional rating.



SECTION lll: AMERICANS' PARTICIPATION IN OUTDOOR
RECREATION

Participation component of RQI stabilizes overall 98 index

The participation component of the RQI, which wa84in 1997, increased 11 points to 105 for
1998. This surge reflected positive change in thmeasures which make up the components of
the RQI index. More Americans believe that they pdrticipate in more outdoor recreation in
the coming year (26%, up 3 points), and more Ana@sq31%, up 5 points) actually took
outdoor recreation vacations. Additionally, more é&roans actually are engaging in monthly
outdoor recreation at least monthly: 57%, up tip@eats since 1997.

Three of the four regions of the country saw tipairticipation RQI increase, although some
more than others. The Midwest, which continuegé&allthe other regions in participation,
experienced the greatest increase in its particip&Ql: plus 24 points to 138. The West saw its
participation RQI increase 18 points from 97 in 199 115 in 1998, establishing its status as the
region with the second highest participation scéhe South, with a participation RQI of 90 (+9
points), moved into third position. Only the Nordisé experienced a drop in its participation RQI
(down 3 points to 84), which was enough to mowetd last place among the regions.

Frequency of participation

Almost 6 in 10 Americans (57%) participate in owddoecreation at least monthly - enjoying
activities which involve the use and enjoyment atfunal resources. This is the highest
percentage recorded during the five years of s@ivEye number of those who participate less
often than once per year has remained constard $8@4 at approximately 29%.



How Often Americans Participate In Outdoor Recreatbn
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As seen in previous years, there are large regffietences in participation. Those from the
Midwest are the most likely (66%, -1point) to tgdaat in outdoor recreation activities at least
monthly, followed by Northeasterners (59%, -1 ppiAlthough showing increased levels of
participation in these recreational activities,sfadrom the West (56%, +4 points) and the South
(51%, +6 points) are less frequently involved th@nother two regions in outdoor recreational
activities on a monthly basis.

Midwesterners Remain Most Active Recreationists

% participating at least monthly
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This year's research, as well as the previousdiudies, have shown that there is a strong, pesitiv
correlation between income and participation irdoot recreation. Three in four Americans with
annual incomes of at least $50,000 (74%) repomdgfart in an outdoor recreation activity at least
once a month. Fifty-seven percent of those withuahhousehold incomes between $30,000 and
$50,000 report at least monthly participation indoor recreation, while only 48% (+3 points) of
those earning between $15,000 and $30,000 reposaime level of participation. The participation
level of those with incomes of less than $15,000ihereased dramatically in the last year (+15
points) to 52%.

While the number of African-Americans who partidpat least monthly in outdoor recreation has
increased by 2 points to 38%, this group stillsrather Americans in outdoor recreation
participation. This is not unexpected given thai@sn-Americans perceive the availability of
outdoor recreation areas lower than any other gabdpnericans.

Affluent Are Most Active Recreationists

% participating in outdoor recreation at least mbiyt
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Increases in walking and driving keep the activitis on the top of the
participation list

As the overall participation RQI increased fromi94.997 to 105 this year, reported participation in
several popular outdoor recreational activitiesigsebstantially during 1998. In fact, five of thent
most popular activities had significant increasie3 points or more.

Similar to 1997, Americans were most likely to slagt they have participated in walking for
fitness/recreation (47%, up 5 points from a year) aDriving for pleasure (39%, up 5 points) again
followed as the second most popular activity. Swimgnat 33%, (up 2 points) retained its third
position, while picnicking (30%, up 4) and fishi(@2%, up 2 points) round out the top five actigtie
as they did last year. The next group of the fivestpopular outdoor recreation activities is
essentially unchanged from year ago. Bicycling avggl roads (19%, unchanged) retains its sixth
position while visiting cultural sites, which gredapoints to 18%, moves up one position to seventh
place. Rounding out the top ten outdoor recreadivities are hiking (17%, up 2 points) followed
by wildlife viewing at 16% also up 2 points, anaining/jogging which moves back into the top ten
(16%, +4 points).



Outdoor Recreation Participation During Past Year

(% of American adults)

1994 1995 1996 1997 1998 Pt.

% % % % % change
Walking for fitness/recreation NA 45 39 42 47 +5
Driving for pleasure 40 36 33 34 39 +5
Swimming 35 31 28 31 33 +2
Picnicking 33 29 24 26 30 +4
Fishing 26 24 22 20 22 +2
Bicycling 21 20 16 19 19 -
Visiting cultural sites NA NA 12 14 18 +4
Hiking 18 18 12 15 17 +2
Wildlife viewing 18 15 10 14 16 +2
Running/jogging 19 16 13 12 16 +4
Outdoor photography 15 15 10 13 15 +2
Campground camping 16 16 12 12 15 +3
Golf 11 12 11 11 12 +1
Bird watching 14 11 8 11 10 -1
Back packing 13 12 8 7 10 +3
Motor boating 10 9 5 8 9 +1
RV camping 8 8 6 7 7 -
Hunting 8 7 7 5 7 +2
Off road vehicle 5 5 5 5 7 +2
In-line skating NA 4 4 5 6 +1
Tennis 9 9 7 8 5 -3
Downhill skiing 6 6 5 5 5 -
Canoeing/kayaking 6 5 4 5 5 -
Target shooting 8 6 5 4 5 +1
Personal water craft (e.g. jet skis) NA NA NA 3 5 +2
Motorcycling 7 5 6 4 4 -
Horseback riding 6 5 5 4 4 -
Mountain biking 5 5 4 4 4 -
Water-skiing 6 6 3 4 4 -
Rock climbing 4 4 3 3 4 +1
Sailing 4 3 3 3 2 -1
Snorkeling 4 3 3 3 3 -
Cross-country skiing 2 3 2 2 2 -
Snowmobiling 2 3 2 1 2 +1
Rowing 3 2 1 2 -1

Snowboarding NA NA NA NA 1 -



Dividing our time: The number of outdoor recreation activities enjoyed by the
average American

The mild resurgence experienced in 1997 in the rurabdifferent outdoor activities which the
typical American enjoyed continues quite strongly998. For 1998 the number of outdoor activities
in which the average American participated incrddset.1 from 3.7 in 1997.

Participation levels for 31 of the 36 outdoor reti@n activities either increased or remained the
same over the last year. Not only is the participatesurgence seen last year continuing in 1998, b
even more activities than in 1997 are experientingeased levels of participation. Despite allha t
demands for our time, these results suggest thatrisans are finding the time to pursue outdoor
recreation activities.

As seen in prior years, participants in certaire/pf outdoor recreation activities are more likely
engage in a wide variety of recreation pursuit©sehmost likely to be "cross-recreaters” are off-
road bicyclists (who have participated in an averaigl3.3 of the 36 activities asked about),
canoe/kayakers (12.6), wilderness campers (1tl)skiers (11.8). Those who patrticipate in the two
most popular outdoor recreation activities of pleagiriving (7.1) and walking (5.9) are markedly
less likely to take part in a wide variety of adigs.

As seen in prior studies, African-Americans takg pafar fewer outdoor recreation activities
compared to the overall public. African-Americamstiripated in an average of 1.8 of the 36
activities asked about, or a level more than 50%vbéhat for Americans overall (4.1) and about
one-fifth of the level experienced by "Influentidle/ho participate in an average of 8.6 of the 36
listed activities.

Outdoor recreation vacations

Almost one in three Americans (31%) took an outdegreation vacation in the last year, regaining
all five of the points lost in 1997 and returnimagthe 1996 level. Seventeen percent of Americans
took their last recreation vacation between onetarek years ago, while it has been more than three
years for approximately one-quarter (26%) of theefican public.

The increase in outdoor recreation vacations egpeed during the last year does not appear to be
attributable to any one particular segment, bltteratomes from a variety of sub-groups. Forty-eight
percent of individuals in executive positions t@vkoutdoor recreation vacation in the last year - a
increase of 12 points. Among college grads thegueriaking a vacation within the last year
increased by 10 points to 45%. Growth also camma Beveral unexpected sources: the percent of
those earning under $15,000 who took a vacatidhdnast year increased 9 points to 18%, while
those 60+ saw the percent of outdoor recreatioati@tincrease by 8 points to 22%.

"Influentials”, a small but important segment af fiopulation long tracked by Roper Starch for its
role as social activists and opinion/group leaeetisin society, still are the outdoor recreation
vacation leaders with 55% of this group taking atdoor recreation vacation in the last year.

On the other hand, African-Americans, at 9%, aeegifoup least likely to take an outdoor recreation
vacation.



Among the regions, the Midwest contains the mast@outdoor recreation vacationers with 45%
(+12 points) indicating they took such a vacatiotthie last year. In the West, thirty-eight peragint
the respondents say they took an outdoor recreadication in the last 12 months - an increase of 4
points.

Future outdoor recreation plans

Twenty-six percent of Americans believe that thély me taking part in more outdoor recreation
than they have in the past year, a three-poineasz from 1997. Only 4% of Americans see less
outdoor recreation in their future, while over gixen (62%) anticipate no change in their outdoor
recreation habits.

As seen in previous years, those Americans whogakiein outdoor recreation activities several
times each week are the most likely (38%) to saytiey plan to do even more in the coming year.
Affluent Americans, those with an annual houselitdme of $75,000 or more, and Influentials are
also more likely (38% and 41% respectively) thaneticans overall to plan for more outdoor
recreation next year. Regionally, Americans inhéwest (35% up 7 points) lead the nation in
terms of plans to increase participation in outdecreation. Only the Northeast has seen a decline
in this measure with only 20% (down 7 points) sgytimey expect to engage in more outdoor
recreation next year.

Future Recreation Plans

% saying will engage in more outdoor recreatiomext year

1294 E1oes O19% 1997 1998

25

Midwest



Parents believe that their children recreate the sae amount that they did
when they were children

Identical to 1997 data, 42% of parents with chitduveder the age of 18 report that their children
participate in outdoor recreation about the sameuatnas they did at the same age.

Just under one in three (31%, down 4 points) paneort that their children are more active
outdoor recreationists than they were at the sajae@eventeen percent of parents have children
who patrticipate in outdoor recreation less thay ttid when they were children. One in ten don't
know whether or not their children are more intédoor recreation than they were at the same age.

Whether Children Participate In Outdoor Recreation More Often,
Less Often Or The Same Amount As Their Parents Did\t The Same Age

Same Don't know
amount 42% 10%

More often
3%

Less often
17 %

Affluent Americans are more likely to report thiaeir children are more frequent outdoor recreaters
than they were. Half (50%, up 3 points) of pardris households with an annual income of
$75,000 or more report that their children take paoutdoor recreation more than they did at the
same age. As suggested in last year's reportiptee the affluent more likely themselves to take
part in outdoor recreation, but they appear to ntakeerted efforts to surround their children with
opportunities for outdoor recreation. This groufpca@urse, is most likely to be able to afford the
expenses which are often attached to various fofrostdoor recreation. In contrast, only 23% of
parents from households earning $15,000 or lesstrépat their children participate in outdoor
recreation more than they did at the same age.

Among regional groups, parents from the Northe28¥{) are most likely to say that their children
are taking part in outdoor recreation more thawy thd at the same age. Parents from the remaining
three regions essentially feel the same aboutdljeee to which their children participate in outdoo
recreation activities. Essentially, just under onthree (32% Midwest, 29% South, 28% West) agree



that their children participate more than they @uhilarly, just over four in ten (44% Midwest, 42%
South and West) say their children recreate altmusame amount they did at their age.

As might be expected those who participate at waskly in outdoor recreation are those most
likely to say their children participate even midran they did in outdoor recreation (42%). This is
almost double the number of those who never ppdieiin outdoor recreation saying their children
participate more in outdoor recreation than thelyadithe same age (23%). The finding suggests
outdoor recreation is unlikely to occur in childnemiess their parents are involved. This is
noteworthy since previous Roundtable surveys detrateshat adult recreation participation
patterns - and favorite recreational activitiese @stablished during childhood.

But Americans report decline in importance of recration as family activity

This year, the Recreation Roundtable has updatgestion about family outdoor recreation first
asked for the President's Commission on Americarid@rs in 1986, and then repeated again in
1994, asking Americans to recall the importanceeofeation in the lives of their families while
growing up. What we have found is that the portibthe public reporting that recreation was either
very important or somewhat important as a familyay has declined significantly, as the

following chart demonstrates:

Importance Of Recreation To Family When Growing Up:Change Over Time (1986-1998)

1986 1994 1998
% % %
Very important 32 25 23
Somewhat important 48 37 34
Not important 16 32 39
Don't know 4 6 4

While family-based outdoor recreation seems to lteadined, this study also suggests that young
people are participating as much as earlier genesfsee page 28). This discrepancy may be
explained by the possibility that young peopleip@ation today is more peer and individually
oriented than in the past.



SECTION IV: AMERICANS' SATISFACTION WITH THEIR
OUTDOOR RECREATION EXPERIENCES

Overall satisfaction with outdoor recreation experences lower again

The fact that the satisfaction RQI score droppediiits (from 117 to 110) and a total of 10 points
since 1996 suggests there are certain findingshwhigy well concern those in government and the
outdoor recreation industry.

Even with this drop in the satisfaction RQI, Amaris still feel good about the overall quality of
their outdoor recreational experiences. Almosirsiten (56%, up 3 points) claim they are
"extremely" or "quite" satisfied with their outdomacreation experience.

Satisfaction with local and vacation recreation sés

The continued decrease in the satisfaction RQbtiseflected in Americans' satisfaction with the ke
aspects of their localutdoor recreation experiences. Nearly half oAatlericans (46%) rate the
availability of local parks and recreation sites as excellereoy good, and another 31% rate this
availability as good. For five years, we have tethttitudes which showed lower scores in our
baseline study: Feeguality of serviceand_activities and instruction available at thereation sites
Attitudes toward these facets of local experieneere virtually unchanged:

« the value received for what they have to pay iniadion/fees (34% rated as excellent/very
good),

« the quality of service received from park manageiraed employees (30% excellent/very
good), and

« the amount of activities and instruction availad¢he sites (27% excellent/very good).



Local Satisfaction Remains Unchanged

% describing local recreation as" excellent” or " very good"

E 1995 1996 1997 1998

27 27 27

Amount of activities/instruction Quality of service from park Value received for what pay in
available management/employees admission/fees

Americans generally rate their satisfaction witlhdoor recreation vacations better than their local
outdoor recreation experiences. Despite this, thp th the overall satisfaction RQI seems to be
related specifically to the public's decreasingsfattion with outdoor recreation vacations.
Declining numbers of Americans are describing thest outdoor recreation vacation as "excellent”
or "very good" in terms of:

« the value received for what they have to pay iniasion/fees (50%, down 3 points in
addition to the 3 point drop the prior year),

« the quality of service received from park manageraed employees (47%, down 6 points),
and

« the amount of activities and instruction availadi¢he sites (47%, down 6 points).

The responsibility for these declines seems tgpiatharily on middle America. The groups who are
consistent in their dissatisfaction across theetlareas and who account for the largest declines
include:

« blue collar occupations (declines of 6, 9 and lihtgan satisfaction with value received,
service from park management/employees and aetdiitistruction available, respectively),

+ ages 30-44 (declines of 9, 9, 8 points in the thneasures),

« Midwest region (declines of 9, 16 and 17 pointthimthree measures),

« "C" counties (declines of 22, 16 and 4 points mtiiree measures),



« $30,000-$50,000 income (declines of 10, 13, andiBtpin the three measures), and
« Parents with kids 8-17 (declines of 8, 11, and i@fsan the three measures).

Also evident across the various sub-groups is @liley of the percent rating their satisfaction as
"excellent" or "very good" compared to prior yedfer example, last year as many as 30 points
separated the lowest and highest rating groups;eaken this year's report the differences between
the lowest and highest ratings are about half this.

The drop in satisfaction with outdoor recreatidesbccurs at a time when new and higher fees are
being introduced at federal recreation sites. Wile might explain in part the decline in perceive
value, it should not adversely affect the qualitgervice received or the amount of activitiesfdct,
the higher fees should be boosting the resourcatable to federal recreation site managers to

satisfy visitors.

Satisfaction With Vacation Recreation

% describing last outdoor recreation vacation agcellent" or "very good"
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Section V: Motivations and Benefits

What Americans want out of their outdoor recreationexperience

Americans participate in outdoor recreation fouanber of different reasons, and it is vital to
understand how well Americans' leisure agendairggtfelfilled. Americans were asked to rate how
well their recent outdoor recreation experiencéisfead 12 different reasons for taking part intsuc
forms of recreation. Each item was rated on a sufdlg" (not at all satisfied) to "5" (completely
satisfied). Responses of either "4" or "5" wereetato represent high satisfaction with that paldicu
recreational goal.

Americans are most likely to be satisfied that ootdrecreation is satisfying their desire for fun
(71%), relaxation (65%), stress relief (64%), eigrazing nature (63%), and exercise (62%). Two
characteristics showed a four point increase isfaation for 1998: family togetherness (61%), and
being with friends (55%). Meanwhile, satisfactioithithe desire for excitement (54%) and children
learning good values (46%) experienced 3 poineases.

As with other recreation measures, satisfactioh te "fun" aspect of their outdoor recreational
experience varies among population groups. Thogeamnual household incomes over $50,000
(84%), those with a college education (81%) and'limduentials” (85%) appear to be highly
satisfied with the fun aspect of their outdoor eation experiences. However, far fewer of thosé wit
an annual household income under $30,000 (66%8ettdthout a high school diploma (59%), and
African-Americans (52%) feel this way.

How Well Outdoor Recreation Fulfills Priorities

% satisfied with recent outdoor recreation for eaehson

| | 1995 | 1996 | 1997 | 1998 | Pt. change
| % | % | % | % | since1995
[Fun | e4 | 68 | 69 | 71 | +7
IRelaxation | 62 | 64 | 65 | 65 | +3
Stress relief | 59 | 61| 62| 64| +5
|Experiencing nature | 56 | 62 | 61| 63| +7
[Exercise | 59 | 61| 60| 62| +3
[Family togetherness | 55 | 55 | 57| 61| +6
IBeing with friends | 48 | 52| 51| 55| +7
Time to self | 48 | 54 | 55| 54| +6
[Excitement | 51 | 54| 51| 54| +3
(Children learning good values | 43 | 40| 43| 46 +3
INew skills | 38 | 39 | 38 | 36| -2
|Competition |27 | 30 | 27| 26| -1




Recreation Patrticipation Yields More Content Ameri@ans

In 1994, Recreation Roundtable research deterntiveggpeople who participated frequently in
recreation were happier with their jobs, their fe@siand their lives overall. The 1998 study shows
that, in general, Americans are happier with thegs. In fact, the percentage reporting complete
satisfaction climbed 5 points to 34%. However, aghactive recreationists - the one in five
Americans who recreate at least twice weekly s&attion with the overall quality of life rose even
higher - to 45%. An additional 49% of those actieereationists reported being "fairly well"
satisfied with their lives.

Satisfaction With Overall Quality Of Life

Frequency Of Frequency Of
Recreation (1998) Recreation (1994)
Several Several
times a times a
week Monthly Total week  Monthly Total
% % % % % %
Completely 44 35 34 38 32 29
Fairly well 49 56 53 52 55 55
Not too 6 8 10 6 10 12

Not at all 0 1 1 3 2 3



SECTION VI: FEDERAL OUTDOOR RECREATION SITES

Americans' familiarity with the public lands managed by various agencies

The public is most familiar with recreational opjmities available on public lands managed by the
National Park Service, with three in four (75%)admg that they are aware of such opportunities.
Nearly two-thirds of Americans are familiar withetpublic land opportunities offered by the Fish &
Wildlife Service (65%), followed by the Forest See/(61%), the U.S. Army Corps of Engineers
(44%), the Bureau of Land Management (35%), thenéssee Valley Authority (31%), and the
Bureau of Reclamation (22%). The Bureau of Land &gment saw its recreational opportunity
awareness rating drop four percentage points itetiteyear, a year after it had increased six point

Awareness Of Specific Recreational Opportunities Azilable On Public Lands By Various
Agencies

% aware of specificecreational opportunities available on public @BBxmanaged by each agency

Pt. change
since 1997
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In 1998 as in 1997, men are more likely than wotoeneport being aware of recreational
opportunities run by these seven federal agen&flsent and educated Americans are also more
likely to be aware of the seven agencies thantbeage American. Nine of ten college graduates,
midwesterners and "Influentials" know of a parles®n the other hand, just 58% of northeast U.S.
residents and just 61% of African Americans reparareness. Nationally, sites under the
jurisdiction of the Fish and Wildlife Service ateetsecond-highest recognized category, but the
Forest Service ranks second among westernersgedali@duates and "Influentials.” The Bureau of
Land Management and the Bureau of Reclamation stomy far higher recognition among
westerners - not surprising, in light of the regibnature of the land and water base of these
agencies.

Again, the most active recreationists - those Acaers who participate in outdoor recreation at least
monthly - are very familiar with the opportunitiagailable through public lands run by various
government agencies.

One in three Americans visited a federal recreatitsmnover the past twelve months. Americans are
most likely to report having personally used outd@zreation sites managed by the National Park
Service, with 24% of the public reporting that thed done so. Fish & Wildlife Service and Forest
Service sites have been used by 12% and 11% piojnglation, respectively. The other agencies
have been enjoyed by lower numbers of visitors tiveldast 12 months: U.S. Army Corps of
Engineers (4%), Bureau of Land Management (3%)né&ssee Valley Authority (2%), and the
Bureau of Reclamation (1%). Actual visitor counysthe federal agencies show substantially
different usage. A logical conclusion is that ma&mgericans believe they are visiting a park when
they are in fact enjoying a site operated by andéaeral agency.

Have Personally Used Public Lands Run By Agency IRast 12 Months

% who have personallysed public lands managed by each agency in gtellamonths

Pt. Change
since 1997

Fish & Wildlife Service _ 1z +2
Forest Sernce _ 1 +2

US Army Corps Of Engineers - . N
Bureay Of Land IManagement - 2 [
Tennessee Valley Authority . 2 HC

Burean Of Land Management I 1 HC



Consistent with last year's findings, those from Midwest and West report especially heavy usage
of lands managed by all seven agencies, with 4483866, respectively, having used at least one of
the agencies' land sites in the past 12 monthséfrom the Midwest and the West are most likely
to have used public lands for recreation managetidoyational Park Service (32% and 30%
respectively), the Fish & Wildlife Service (16% at@% respectively), the Forest Service (14% and
18% respectively). The only significant differernndand use between the two regions occurs with
the use of land under the supervision of the Buoddiand Management which is used by 10% of
Westerners, but only 2% of Midwesterners.

The public's willingness to pay to use or visit fegral lands

Federal funding for many of the agencies which rmgar@utdoor recreation sites on public lands is
unable to keep pace with growing visitor demandier&fore, it is important for the government and
the recreation industry to gauge how much Amerieaaswilling to pay, if anything, in new fees
when they use or visit public lands. These addiidnnds would be used to maintain or improve the
guality of outdoor recreation facilities and sees@t such sites.

Those Americans who have used public lands in ds¢ year, equal to 32% of the public (up 6
points), are willing to pay an average of $9.2@dkditional fees when they use federal lands, down
from 1997 ($11.20). At the same time, approximatelg in seven (15%) Americans who have used
public lands in the past 12 months are not willlmgay any extra for visiting and using public land
The size of this group is down 5 percentage pdinta the 20% level seen in prior years.

As seen in last year's report, active recreatisnigiose who take part in outdoor recreation Hiets/
at least weekly - are willing to pay more ($10.2@n less active recreationists. Likewise, those
Americans who say that they are "extremely satiSfigith their outdoor recreational experience are
willing to pay more ($11.00) than lesser satis#adericans.

Interestingly, almost all groups show a declinéhim amount that they would be willing to pay from
last year. This is particularly evident among thaesading in the Northeast, down $14.70 to $8.10;
those in blue collar occupations, down from $1268$8.00; and those "extremely satisfied" with
their last outdoor recreation vacation, down fratd.$0 to $11.00.



SECTION VII: A REPORT CARD ON FEDERAL RECREATION
SITES

The 1998 research expands significantly awarerfgsshtic attitudes regarding the quality of
experiences at federally-managed outdoor recreaties. This research offers both important
baseline data for future years as well as natioresurements of satisfaction which can be used as
norms for local comparisons.

Activities of federal lands users

Federal site visitors are outdoor activities enidmts. Visitors to all of the federally manageddmair
recreation sites are markedly more likely than agerto have engaged in just about all of the
outdoor activities asked about.

National park service visitors, while still far neoactive than typical Americans, are the most
moderate participants in outdoor recreation aotiwiof all the federal site visitor groups. Visgdo
sites managed by the Fish & Wildlife Service arelthS. Army Corps of Engineers are particularly
apt to have fished (65% and 54% respectively v& 88the public), and hunted (24%, 29% vs. 7%)
in the past year. Visitors to U.S. Army Corps sdes also particularly likely to have been target
shooting (37% vs. 6% of the public), driven off-lozehicles (25% vs. 6%) or rode motorcycles
(15% vs. 5%) in the past year.

Forest Service and Bureau of Land Management wsiedso avid outdoor recreationists, fit a
different profile. Visitors to Forest Service sita® more apt than other groups to have picnicked
(57% vs. 28% of the total public), visited cultusétes (41% vs. 15%), and done outdoor
photography (32% vs. 13%) in the past 12 monthsitdfss to Bureau of land management sites, also
fond of cultural sites (38% vs. 15%), are morethph other groups to have gone campground
camping (52% vs. 15%), skiing (25%vs. 6%), off-ro@thicle driving (24% vs. 6%) and

motorcycling (16% vs. 5%.)



Activities of Federal Lands Users

Participated in activity in past 12 months

Nat'l Park Fish & Forest U.S. Army Bureau of
Service Wildlife Service Corps Land
Management
% % % % % %

Rigorous walking 52 69 66 74 77 71
Driving for pleasure 37 58 64 66 63 67
Swimming 34 54 57 58 57 57
Picnicking 28 48 49 57 55 50
Fishing 23 37 65 43 54 47
Bicycling 19 34 33 39 32 42
Viewing wildlife 18 34 39 42 48 45
Campground camping 15 32 39 39 40 52
Visiting cultural sites 15 30 29 41 34 38
Running/jogging 14 22 24 26 21 30
Outdoor photography 13 25 23 32 26 29
Golf 12 23 25 23 22 29
Backpacking 10 22 25 28 38 45
Motorboating 9 18 25 20 26 22
RV camping 7 14 18 17 26 22
Hunting 7 14 24 19 29 21
Off-road vehicle driving 6 13 20 18 25 24
Skiing 6 13 12 15 13 25
Tennis 6 11 8 11 8 10
Target shooting 6 12 18 17 27 21
Canoeing/kayaking 5 12 15 16 19 10
zee_;s_?gf‘;ﬁ‘i’;ter craft g 11 13 14 17 14
Motorcycling 5 10 13 10 15 16
In-line skating 5 9 8 9 8 9
Horseback riding 4 7 8 8 6 10
Rock-climbing 3 7 8 9 8 11
Snowmobiling 3 5 6 5 3 8
Sailing 2 5 5 5 4 6
Rowing 2 4 5 4 5 5
Snowboarding 1 4 2 3 3 4



Satisfaction with visits to federal outdoor recreabn sites

Of those who took an outdoor-recreation relatgrdvier the past two years (some 41% of all
adults), 65% have visited a federally-managed edine site within the past year -about twice the
national average. When asked about different aspét¢he quality of their experiences at thesessite
visitors were quite pleased overall. For examplép%aid the choices they had of outdoor recreation
at these sites was either "excellent", "very gomd'good." What's more, substantial majorities of
visitors to specific federal sites said they wearettfemely" or "quite" satisfied with the overall

guality of their outdoor recreation experiencesdally, 87% of national park service visitors
expressed this level of satisfaction with theit @mstdoor recreation experience, while 83% of Bsh
Wildlife service visitors and 82% of Forest Serwsitors said the same.

Visitors are also generally pleased with many dpeaspects of their visits to federal sites. Ollera
cleanliness and quality tops the list of attributest visitors were most satisfied with (69% said i
was "excellent” or "good"), followed by safety aseturity (68%), value received for cost of travels
(64%), activities and instruction (64%), and quatif service (62%), and value received for fees
paid (59%).

Recreation fees for specific types of services aogportunities

For the first time, the 1998 Roundtable survey dskmericans to express their thoughts on the
appropriateness of fees for specific areas andcesrWWe did see a clear difference in the kinds of
sites for which fees were seen as appropriate hasvdiffering views among participants in various
recreation activities. We asked respondents ta@atdipreferences for fees, use of general revenues
or a combination of fees and general revenueofarti/pes of opportunities: 1) general access to a
recreation site, 2) use of a visitor center, 3kpay at a trailhead, 4) use of picnic areas.

Of these sites, trailhead parking fees proved mostptable, with one in three expressing support fo
cost-recovery through fees and another one in gupporting use of a combination of fees and
general revenues. Fees for visitor centers drewets support-fewer than one in five (19%)
supported fee funding, while 36% favored fundingseh facilities entirely with general revenues.

There is an interesting difference in the viewswulhonding recreation opportunities held by those
who actually visited a federal recreation site digithe past twelve months: while 10% of all
Americans respond that they are unsure about whaldlipay for specific recreation opportunities,
the unsure response nearly disappears among thmsbave visited a federal site. But those actually
visiting sites are not more supportive of fee-funggliin fact, they tend to favor increased use of
general tax revenues.

Those who hunted within the past year were amoadgtdist supportive of fees, expressing support
below that of the general public for all four typEgecreation opportunities. Canoeists and
birdwatchers also reported support for fees thated substantially below the general public three o
the four opportunities.

Regionally, westerners are the strongest suppartdees charged for trailheads (44% vs. 33%
nationally), as well as of fees charged for theafggicnic areas (33% vs. 23% nationally).
Midwesterners, on the other hand, show the lovess lof support for reliance on fees for all four
types of recreation opportunities. For exampley &% of Midwesterners supported reliance on
fees for picnic areas, as compared to 23% of tta poblic and 33% of Westerners.



SECTION VIII: HOW THE PUBLIC FEELS ABOUT SUPPORT
OF PUBLIC LANDS BY BUSINESS CORPORATIONS

Because of the large funding needs of federak stadl local recreation facilities, it has become
necessary to look to other sources of funding beéymneral tax revenues and entrance and
recreation fees.

One additional potential source of funding is batha local and national level. A donation by the
retailer Target is helping to fund renovation o iWashington monument while thousands of
businesses have become part of "Adopt-a-Highwaygnams. New York State recently selected
Coca Cola as the official soft drink of its statekpsystem, a move which will provide the statehwit
millions of dollars of new funding.

In an effort to gauge the public attitudes towandibess support of recreation sites and reactions,
this year's survey for the first time included geseof questions directly related to this issue.
Specifically, respondents were asked the degresitch they agreed with or opposed each of the
following five statements:

« |like the idea of businesses providing financighgort to our parks and recreation areas.

« Companies should be encouraged to adopt trailsvasitbr centers, just as they are
encouraged to adopt stretches of roadways to retitiee

« | think it would be a good idea to experiment vaitihporate underwriting of parks and
recreation programs.

« | fear that allowing corporations to become moréiaein our parks and recreation areas
will result in too much commercialization of theses.

. I'd rather pay higher recreation and entrance fé&n have companies underwrite some

park and recreation area costs.

Feelings Toward Corporate Involvement With Public Facilities

Statement Agree Neutral Oppose

| like the idea of businesses providing financial

support to our parks and recreation areas 70% 16% 9%

Companies should be encouraged to adopt trails and
visitor centers, just as they are encouraged tptado
stretches of roadways to reduce litter 67% 20% 7%

I think it would be a good idea to experiment with
corporate underwriting of parks and recreation
programs 57% 25% 11%

| fear that allowing corporations to become more
active in our parks and recreation areas will tesul
too much commercialization of these sites 36% 31% 24%

I'd rather pay higher recreation and entrance tfesms
have companies underwrite some park and recreétion
area costs 24% 28% 39%




The public is generally agreeable to having corpama provide financial support for parks and
recreation areas and supports adoption of tradsvesitor centers. Approximately 7 out of 10 (71%)
agree with the idea of corporate financial suppehije 67% agree with the idea of businesses
adopting public facilities. A majority (57%) belies that it would be appropriate for corporations to
underwrite parks and recreation programs. Althasmhewhat concerned that corporate involvement
might result in too much commercialization, the lpubeems to be unsure of whether or not this will
occur: 36% agree, 31% are neutral and 24% disagthehe statement.

There is no doubt that Americans would rather haslastry foot the bill than be forced to pay
higher fees on their own. Only about one-quarté®4Pwould rather pay additional entrance and
recreation fees than have companies underwrite séthe costs.

« More affluent Americans are more likely to agre¢hwéll of the statements than their less
affluent counterparts. Among those with incomesxoess of $75,000, 76% agree that
business should provide financial support, 74%eatjiat business should be encouraged to
adopt trails and visitor centers, and 69% agregitinaould be a good idea to experiment
with corporate underwriting of park and recreatosts.

« Users of public lands within the last 12 monthsase more likely to agree with all of the
statements. Those who have used Fish and Wildéifei&s facilities are the most positive in
their response. Eighty two percent agree that legsigs should provide financial support,
83% say that businesses should be encouraged po tagits and visitor centers, and 70% are
in agreement with experimenting with corporate umadiging of park and recreation costs.

« On the other hand, African-Americans are the gieapt likely to agree with all of the
proposed ideas. Sixty percent agree with finarszipport by corporations, 56% agree that
business should be encouraged to adopt facildied.only 50% agree that it is a good idea to
experiment with corporate underwriting of parks aecteation costs.

These results suggest that it would be appropigateublic parks and recreation areas to approach
businesses with partnership programs that offgrarations an incentive for providing funding for
the maintenance and expansion of public parks ecreéation areas.



TECHNICAL APPENDIX

Methodology

The survey was conducted among two nationwide €esBons totaling 3,983 men and women 18
years of age and over. Interviews were conducteddper Starch Worldwide in person, in
respondents' homes.

Interviewing was conducted between March 7 and Kad; 1998 and between April 4 and April
18, 1998. Some data are based on the two wavesoamgl are based on one wave or the other.

Sampling method

The persons interviewed in this study comprisepaesentative sample of the population of the
continental United States, ages 18 and older ueka of institutionalized segments of the
population (military bases, nursing homes, prisets,).

A multi-stage probability sample of interviewingcitions is employed in the research. The
probabilities of selection at each stage are basdte latest U.S. Census population data, and
detailed Census maps are used to identify andddbatselected areas.

At the first stage, 100 counties are selected piitibabilities proportionate to population, aftdrtié
counties in the 48 contiguous states and the DisifiColumbia are ordered by population size
within 18 strata. The strata are constructed bgsifiging counties as metropolitan or non-
metropolitan with each of the 9 Census Geographitsions.

How the "Recreation Quality Index" was Calculated

The 1995 study was the first to include a "Recaoga@uality Index" which has been designed to
summarize the overall trend for America's outdeareation life. In 1998, the overall RQIl index
stands at 105, up one point from a year ago aedpidints above the benchmark score of 100 in
1994,

The index is useful not only for comparing the kgitablic result over time, but also for comparing
the quality of the outdoor experiences of variausgsoups. For example, Americans with incomes
in excess of $75,000 have an overall RQI of 13®@&1998 survey, compared to the national
average of 105.



The overall RQI score actually is an average adhsub-indices:

1. Opportunity for outdoor recreation

2. Participation in outdoor recreation

3. Satisfaction with recent outdoor recreation egpees

In turn, these three sub-indices were derived fitoeresponses to 13 specific question items
contained in this survey. Which question items wesed-and how the initial responses were
calculated-is presented below.

OPPORTUNITY ITEMS

Question item: Calculation of response:

1. Availability of local parks (Q73a) (% excellen£o good)

2. Availability of vacation parks (Q75a) (% excelle- % good)

3. Quiality of local recreation opportunities (QT% getting better)
PARTICIPATION ITEMS

Question item: Calculation of response:

4. How often recreate outdoors (Q69) (% Participsiee a month
or more)

5. Next year's recreation plans (Q72) (% more §ften

1. Recreation vacation (Q74) (% went in past year)
7. Chance of recreation vacation (Q76) (% highanck)
SATISFACTION ITEMS

Question item: Calculation of response:

8. Value from local recreation (Q73b) (% excellert good)

9. Amount of local recreation activities
(Q73c) (% excellent + % good)

10. Local rec. service quality (Q73d) (% excellelt good)

11. Value from vacation rec. (Q75d) (% excelled6good)



12. Amount of vacation recreation activities
(Q75b) (% excellent +% good)

1. Vacation rec. service quality (Q75c) (% excellefb-good)
For each category (opportunity, participation, aatisfaction), the percentages indicated above were
added together for both the 1994 benchmark and 498&ys, resulting in two raw index scores for
each of three component areas. Then, the 199499&Iraw scores were adjusted such that the 1994
scores would be made equal to the correspondingnsigx score in 1994 (99 for "opportunity,” 103
for "participation,” and 119 for "satisfaction")eHce, the results in 1998 build upon the similarly
derived index scores for 1994. The formulas usethi® three sub-indices were:
1996 opportunity index = 99/(1994 raw score) x 1998w score
1996 participation index = 103/(1994 raw score) X998 raw score

1996 satisfaction index = 119/(1994 raw score) x%®raw score

The three resulting sub-indices were then addeetheg and the total was divided by 3 for the
overall Recreation Quality Index for 1998.



